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Queensland isn’t just a place—it’s a feeling. It’s where 
visitors find their freedom, reconnect with what matters, 
and discover the holiday version of themselves. Delivering 
on that promise means delivering experiences that move 
people—emotionally, culturally, and memorably.

The Best of Queensland Experiences Program (BOQEP) is 
our commitment to helping industry do just that.

Led by Tourism and Events Queensland and delivered 
in partnership with Queensland’s Regional Tourism 
Organisations, the Queensland Tourism Industry Council, 
and the Department of the Environment, Tourism, 
Science and Innovation, this nation-leading program 
recognises the experiences that consistently deliver
what Queensland is famous for: moments that make 
people smile, connect, and come back for more.

It’s not a marketing badge. It’s a promise—to visitors and 
to ourselves—that we’re setting the bar high and lifting 
together.

Grounded in real-time data, online reviews and industry 
best practice, BOQEP helps businesses see what today’s 
travellers value most and how to stand out. All operators 
receive a personalised report packed with insights to help 
fine-tune their experience and drive performance.

Now with tiered levels of recognition and updated 
criteria, BOQEP is more than a benchmark—it’s a pathway 
to experience-led growth, built for the future traveller.

Because when we help people become the holiday 
version of themselves, we do more than deliver great 
service—we create moments they’ll never forget.
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INTRODUCING THE BEST OF QUEENSLAND EXPERIENCES PROGRAM
Where unforgettable experiences begin01



BENEFITS02
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All assessed operators receive an individual report, worth over $2,000, that provides 
valuable insights into consumer perceptions and reviews of their experience.

Operators who are recognised as a Best of Queensland 
Experience receive a range of benefits including:

TEQ will display the relevant stamp on the 
Australian Tourism Data Warehouse (ATDW) 

listings on Queensland.com

Consumer advocacy from delivering exceptional 
experiences and getting positive customer review

Priority in TEQ’s marketing and activity, 
including on Queensland.com

The Stamp of Recognition based on your 
recognition level (teal, silver, gold) which 
operators can use on their own marketing 
channels and collateral

Inclusion in TEQ’s preferred operator 
database accessed by staff when planning 

marketing and activity



ELIGIBILITY
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Is my product eligible for assessment in the BOQEP?

Yes, my business delivers a direct tourism experience 
to the leisure traveller

Yes, my business is located in Queensland

Yes, my business has a live ATDW listing

Yes, my business fits within eligible product categories

Eligible tourism product listings on ATDW that fall within the accommodation, 
attraction, food and drink, general services, hire, tour and transport product 
categories are assessed annually against the program criteria.	



INELIGIBLE PRODUCT LIST04

The following Product Types are not currently eligible for assessment in the Best of Queensland Experiences Program.

CENTRES THAT ARE PREDOMINANTLY 
COMMUNITY FOCUSED

•	 Aquatic Centre

•	 Community Centre

•	 Convention Centre

•	 Events Centre (unless regular event schedules or gallery/ 
museum etc. attached)

•	 Fitness Centre

•	 Leisure Centre

•	 Sports Centre

•	 Public Pools

NON-COMMERCIAL CAMPS

•	 Campgrounds in National Parks

•	 Comfort Stops

•	 Recreational Areas (incl Dams)

•	 Free Camps/Camps at public parks (open public 
spaceswith no facilities and generally no bookings 
required)
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COUNCIL SERVICES THAT ARE 
PREDOMINANTLY COMMUNITY FOCUSED

•	 Council Parks

•	 Gardens (unless paid entry or scheduled bookable tour 
available)

•	 Libraries

•	 Town Halls

INFORMATION SERVICES

•	 Visitor Information Centres (unless when part of 
attraction)

•	 Trails (unless a scheduled bookable tour available)

POINTS OF INTEREST

•	 Airports

•	 Buildings

•	 Beaches, Hills, Lookouts, Roads

•	 Churches/ Cemeteries

•	 Ports

•	 Railway Stations (unless connected with an attraction)

•	 Universities/Colleges (unless a scheduled bookable tour 
available)

GENERAL SERVICES

•	 Tourism Applications (Apps) + Travel Cards (Discount 
Card or Park Pass Provider)

•	 Catering Companies (unless part of café/restaurant)

•	 Photography

•	 Travel Agents

•	 Wedding Services (photographers, planners, celebrants, 
food trucks, venues)

•	 Motor Mechanic

UNSURE IF YOUR PRODUCT IS ELIGIBLE?

Product Types are assessed on their ability and 
contribution to meet the aims and objectives 
of the BOQEP. If you are unsure whether your 
product is eligible, or you feel your product should 
be considered for assessment, please email 
experiences@queensland.com



Tourism and Events Queensland assesses eligible 
tourism products against an independent set of 
criteria on an annual basis. Operators do not need to 
apply to be assessed. Eligible tourism products with a 
live listing on the ATDW at the annual cut-off date will 
automatically be assessed in the program.

CRITERIA WEIGHTED POINTS

Consistent delivery of an exceptional 
experience based on customer reviews

60

Website with secure online booking platform 10

Google Business Profile 10

Social media presence 5

Regional Tourism Organisation membership 5

Accreditation 5

Sustainability Certification 5

Total Score 100

For more information on these criteria, visit teq.queensland.com/boqe

CRITERIA AND SCORING
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Teal stamp – operators need to achieve a score 
of 80+ and a Global Review IndexTM 

(GRI) score of 80+

Silver stamp – operators need to achieve a 
score of 95+ and a Global Review IndexTM

(GRI) score of 90+

Gold stamp - operators need to achieve a 
score of 100 and a Global Review IndexTM

(GRI) score of 90+
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AUSTRALIAN TOURISM DATA 
WAREHOUSE (ATDW) LISTING

Ensure your ATDW listing/s are live and up to 
date by 31 December.

•	 TEQ assesses all eligible live ATDW listings 
as of this date, so if your listing has expired 
or is inactive at this time - it won’t be 
assessed in the next BOQE program.

•	 Information provided in your ATDW listing 
as of 31 December is what we use for the 
assessment of your business. Therefore, 
please check the following are entered and 
correct:

	- Online booking link

	- Social media links (Facebook and 
Instagram)

	- TripAdvisor link

	- Google Business Profile link

	- Current contact details for your 
business

•	 Search for your listing on Queensland.com 
to see how it currently displays.

•	 Contact the ATDW team if you have any 
questions via atdw@queensland.com

PRE-ASSESSMENT 
CHECKLIST06 CONSUMER REVIEWS

Encourage guests to leave positive feedback 
via their preferred online review platform, 
such as Google, TripAdvisor, booking.com etc.

•	 TEQ uses ReviewPro to track review sources 
to measure this criteria. ReviewPro are a 
global company that aggregates online 
customer reviews to generate the Global 
Review IndexTM (GRI) score used in your 
assessment. Businesses need to have 
generated a minimum of 25 online reviews 
in a trackable source over a 12-month period 
to generate a GRI score.

•	 The assessment period for the program is 
from 1 January – 31 December.

•	 If you wish to see where your business 
is currently tracking, please email 
experiences@queensland.com

ONLINE BOOKING PLATFORM

Ensure your online booking platform URL is 
entered correctly in the ‘online booking’ field in 
your ATDW listing. 

Businesses that do not accept advance 
bookings through any source can apply for an 
exemption to this criteria. Email experiences@
queensland.com for further information.

GOOGLE BUSINESS PROFILE

Ensure you have claimed or created your 
Google Business Profile, and entered the URL of 
your Google Business Profile into the relevant 
field in your ATDW listing. We recommend 
checking your profile regularly to ensure the 
information is up-to-date as this powers your 
online presence and helps your search ranking.

SOCIAL MEDIA

Ensure your Facebook and/or Instagram links 
are up to date in your ATDW profile. Whilst 
you won’t be measured on your social media 
activity, it’s important to post engaging content 
consistently to inspire potential customers.

RTO MEMBERSHIP

Finalise your Regional Tourism Organisation 
(RTO) membership or ensure your membership 
is still current as of 31 December.

•	 To find out who to contact in your local area 
visit teq.queensland.com.

ACCREDITATION

Finalise any recognised accreditations or 
ensure they are still valid by 31 December.

•	 To see eligible accreditation programs visit 
teq.queensland.com/boqe

•	 For any accreditation enquiries please 
contact QTIC via accreditation@qtic.com.au

SUSTAINABILITY CERTIFICATION

Complete a globally-recognised sustainability 
certification, or ensure your certification is still 
valid, as of 31 December.

To see eligible certification programs visit teq.
queensland.com/boqe
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Tourism & Events Queensland
Level 8, Green Square North Tower, 
515 St Pauls Terrace, 
Fortitude Valley, QLD 4006

GPO Box 328, Brisbane, 
QLD 4001, Australia

T: 61 7 3535 3535 
F: 61 7 3535 5563 
E: experiences@queensland.com 
queensland.com 
teq.queensland.com

twitter.com/queensland 
facebook.com/visitqueensland

For more information visit 
teq.queensland.com/boqe
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